
 
Have you worked hard on developing your application/website exactly to the T, excited for presentation 
day to your customers? You play the drumroll in your mind, hoping to get applause and flowers thrown 
at you. But in the end…it’s a ‘Meh’. 
 
Where did it fall short? You did exactly what they asked. If it works it works, right? Wrong. You forgot 
that it doesn’t just have to work. It has to look good doing it. That means thinking like a customer would 
think. How do we do that? 
 
Make like the U.S Navy and KISS. That’s — Keep It Simple, Stupid. They believe (and they have it right) 
that the basic principle of design is to keep it as simple as possible. Think of doing your own makeup. 
Yes, you have to do it. You don’t want too much of it or you may as well be a clown. You want just 
enough of it to look natural. Ironic, but true nonetheless. Your UI should impress without looking like it’s 
trying too hard to impress. It has to meet the needs of the users before they even know what they are. 
 
Firstly, it needs consistency. Always. It’s confusing for someone to go through different sets of pages on 
the first site, all with different color pallets and fonts. Just pick a theme and stick to it. A brief study of 
color theory helps in knowing which colors work well together and which make you want to gouge your 
eyes out. Transitions from one page to the other should also remain the same throughout.  
 
Secondly, don’t scare the customer. They shouldn’t have to know a single thing about your product and 
yet know exactly what’s going on in it. Cue the loading indicator. Without it, they don’t know what’s 
going on and panic. It’s pretty simple to implement too. You can use a skeleton screen, the actual 
backdrop of the page while it’s loading too. That way you don’t need the spinning indicator but the user 
knows the complete page is still underway.  
 
Next, the sign up process. Onboarding a new user should be smooth sailing. A brief introduction of 
where everything is and how it all works is imperative. Give them an example as to how it works and the 
next time, everything will flow and feel intuitive. It’s not only part of the user interface, but the 
experience. And we already know that those are tied together closer than electrons in an atom. 
 
All in all, it’s quite simple! People want intuitive design. Design that they feel they can use even before 
they use it. Consistency is key. A product involving any daunting tasks is unnecessary. No confusing error 
messages, no three page instructions —unless they’re absolutely necessary, and definitely not thinking 
like a computer. Think human. Expect anyone using your product to be lazy, impatient and clueless. 
Now, design all over again. 
 


